
The year 2012 marked the 10th Anniversary of 
Thuthuka, one of the country’s blueprint professional 
transformation initiatives. While the journey has not 
been an easy one, Thuthuka has made significant 
strides in transforming the profession to represent 
the demographics of this country. It is an initiative 
that most key players are proud to be a part of. 
Furthermore, beneficiaries keep singing unending 
praises. 

A decade ago, SAICA made a commitment to 
strengthen the country’s economy by playing a 
significant and leading role in transformation and skills 
development.  As we come to the end of yet another 
year, let us take a look at some of the milestones and 
highlights in 2012.

First Fruits and preparing for the Next Harvest: 
In 2012, the Thuthuka Bursary Fund (TBF) programme 
produced its first fruits of Black chartered accountants, 
bringing to life the true meaning of Thuthuka – to 
develop. We believe that through Thuthuka, SAICA 
has established a platform and enabling condition for 
young learners to continue pursuing their dreams of 
becoming Chartered Accountants. It is about changing 
and touching people’s lives. During 2012, 26 Thuthuka 
graduates became CAs(SA).

Strategic partnerships
Over the next four years, the Department of Higher 
Education and Training (DHET) will be investing more 
than R84-million in Walter Sisulu University’s (WSU) 
Accounting Department through the National Skills 
Fund (NSF). This investment will ensure that WSU 
receives the SAICA accreditation. The primary focus 
of the project is to ensure that the WSU’s Bachelor of 
Commerce (Accounting) degree gets accredited by 
SAICA. The partnership project involving DHET, WSU, 
University of Cape Town (UCT) and SAICA, will enable 
425 students access to an undergraduate degree.  
The students will be supported throughout their 
undergraduate and postgraduate studies. The intention 
is that only students from previously disadvantaged 
backgrounds will benefit directly from this project, in 
line with the demographic needs of the profession.

In a similar university capacity building project, 
Government, through the Bankseta, has invested R64-
million in the University of Zululand. The investment, 

which will be made over a period of four years, is 
aimed at ensuring that the university receives SAICA’s 
accreditation. The partnership project involving 
Bankseta, Unizulu, University of Cape Town (UCT) 
and SAICA, would enable the KwaZulu-Natal based 
university to offer the BCom (Accounting) degree. It 
is envisaged that this project will further position the 
country’s workforce capacity strategy with the ever-
changing demands in the job market for the skilled 
individuals. Both capacity-building projects were 
launched in October.

Over a nine-year period, the South African government 
has invested over R236m in the Thuthuka programme 
through the National Skills Fund (NSF) grants; but 
in total the NSF has to date invested over R320m 
towards effecting improvements and growing the 
accounting profession.

SAICA and Thuthuka’s partnership with government 
grew from strength to strength. Another excellent 
example is the partnership with the KwaZulu-Natal 
Provincial Treasury in which a ground-breaking initiative 
was launched in a bid to ensure better financial 
management in government. This project, which was 
marked by the signing of a three-year agreement 
between the Provincial Treasury and SAICA, will see 
government absorbing three qualified graduates after 
completion of their studies into a training programme. 
The skills development sponsorship agreement is a 
stepping stone to getting KwaZulu-Natal Provincial 
Treasury accredited as a SAICA training office for 
Chartered Accountants in accounting and financial 
management in the public sector. It is hoped that 
through this partnership, the government would 
provide an opportunity for young people to study 
towards financial management and accounting 
qualifications.

Learners: Striving for excellence in Mathematics 
and Accounting:
Through the Thuthuka Education Upliftment Fund, a 
number of initiatives have been put in place to promote 
the chartered accounting profession and encourage 
learners to take up core mathematics. In the 2012 
National Accounting Olympiad, a record 4 247 grade 11 
and 12 learners from 369 schools across the country 
participated - almost double the number of learners 
who participated in 2011. The increase in participation 
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can be attributed to the fact that more learners and 
educators are beginning to appreciate the impact the 
Olympiad has on improving accounting skills. This is a 
partnership project with Pastel Accounting in which a 
Gauteng learner Harshal Naran scooped the first prize 
with a 92% result.

Throughout 2012, there was an emphasis on the 
importance of learners taking core mathematics as 
opposed to Maths Literacy. As part of the on-going 
effort to address the quality of mathematics passes 
among matriculants, SAICA hosted several Thuthuka 
mathematics camps in different provinces across the 
country, in partnership with the Department of Basic 
Education and other key sponsors such as the Reserve 
Bank.  The camp format has proven to be particularly 
successful in improving the results of learners in key 
subjects and in promoting chartered accountancy as a 
career to these learners. One of the key challenges at 
university-level continues to be numeracy and literacy. 
SAICA will therefore continue to run camps in a 
similar format focusing on Mathematics and Language 
(English/Afrikaans).

Other Core Mathematics promotion initiatives 
continued countrywide. Maths Career days were held 
in Johannesburg and Limpopo, while a Chartered 
Accounting symposium was held in Pretoria targeting 
core mathematics learners in the region. It was aimed 
at giving learners comprehensive information on the 
Chartered Accounting (CA) profession.  

In other initiatives, two learners from Gauteng and 
Free State Dylan Nelson (Senior Division) and Lourens 
van Niekerk (Junior Division) respectively were 
crowned the country’s top number crunchers in the 
2012 South African Mathematical Olympiad (SAMO). 
SAICA has pledged its support to promote the study 
of core mathematics as opposed to maths literacy. The 
competition, which is an initiative of the South African 
Mathematics Foundation (SAMF), SAICA, and Harmony 
Gold, is the largest national mathematics competition 
in the country. Over 68 000 learners participated in the 
Olympiad.

Passing Examinations: Statistically Speaking:
The Thuthuka pass rate is one success story worth 
noting. For instance, in 2010, the TBF QE pass rate 
was a significant 67%, 16 percentage points higher 
than the national pass rate of 51%. In 2011, the 
TBF QEI pass rate was a significant 81% compared 
with a 69% national pass rate. The highlight of the 
results is the growth in the number of first time 
candidates writing the exam which increased from 
1 981 candidates in 2011 to 2 143 candidates in 
2012. Further, the Thuthuka Bursary Fund (TBF) 
and the Thuthuka Repeat programme, have both 
shown exceptional results which contributed a total 
number of 185 passes to the overall number of Black 
passes in 2012. The trend in the pass rates achieved 
at undergraduate level is a reflection of, among 
other things, the strong quality of the students the 
programme has been able to attract in the last few 
years. Universities also continue to fine tune their 
programmes and dedicate more resources towards 
TBF to ensure stronger programmes.

The Media: Agents of Mass Communication
With such success and life changing stories, Thuthuka 
has received favourable media coverage. From January 
to December 2012, the Thuthuka story received more 
than R8m worth of Public Relations value. A Pledge 
campaign was kicked off with key media partners 
which include, among others:  

•	 Sunday Times (Business Section) 

•	 SABC – Radio 2000 (committed partner)

•	 SABC – 18 channels (intermittent support)

•	 SABC TV – 3 channels (intermittent support) 

•	 Summit TV

•	 702/Cape Talk (across all programmes) 



Transformation: At the Heart of Thuthuka
Clearly from these highlights, Thuthuka’s is 
concertedly meeting its objective of transforming 
the demographics of the profession to reflect those 
of the country in terms of race and gender, and 
provide educational support to Black and Coloured 
learners and students for the benefit of the profession 
while simultaneously helping to uplift communities. 
Therefore, SAICA prides itself in leading the chartered 
accountancy profession as a socially responsible 
driver of transformation as well as business and 
skills development by supporting and encouraging 
enterprise development initiatives.

However, more still needs to be done. We are looking 
forward to working with stakeholders in future. Your 
support to the programme has gone a long way. We 
leave you with this case study so that you can fully 
comprehend how your assistance has touched and 
changed someone’s life.  

Shokie Mphelo was the last born out of four children 
and grew up in a small township called Lebowakgomo 
in Limpopo Province. “Although I was achieving high 
marks at Capricorn High school, I always stressed 
about who will pay my fees at varsity because my 
parents were self-employed. The money that they 
generated was not enough to pay for my varsity fees; 
they were already struggling to  afford my high school 
fees,” she says.

Due to a difficult upbringing, Mphelo wanted to make 
the situation at home better and therefore searched 
for a fruitful career which was challenging and in 
demand. She decided to follow the CA (SA) route. 
She was fortunate to get the Thuthuka bursary, which 
was the only bursary that she applied for. “Thuthuka 
made me realize that I had great potential because 
students accepted on the Thuthuka programme were 
thoroughly assessed. Being part of Thuthuka therefore 
encouraged me throughout my studies to achieve the 
best results,” says Mphelo

 She lost both her parents while she was at varsity. 
“However, instead of giving up, Thuthuka gave me 
enough courage to continue. Thuthuka did not only 
assist financially, but also provided moral support 
such as mentorship over the four years. I did not only 
belong to a fund, I belonged to a family. What I have 
learnt during my experience with Thuthuka is that 
perseverance is key. If you have been identified by 
Thuthuka, you are seen as a diamond which will shine 
and stand out, amongst other CA’s. Even though I 
have qualified, it is my goal to be a great ambassador 
of Thuthuka and also give back to the community to 
show my appreciation. Today I serve to be a proud role 

model to my siblings, the kids in my community, and 
those around me,” recounts Mphelo.

Mphelo is a now Manager: Accounting and Financial 
Advisory at Deloitte & Touche. As one of the first fruits 
of this flagship transformation initiative, she is also a 
Thuthuka ambassador.

A Crystal Ball Perspective:
With the advent of the digital age and in an era where 
information is the new currency, the Thuthuka brand 
has grown in leaps and bounds and is fast becoming 
a household name. Media exposure is largely 
responsible for making Thuthuka brand ambassadors 
such as Charity Vukile Simamane exceptional role 
models to learners, especially from disadvantaged 
communities. The consequence is that talented 
youngsters are burning the proverbial midnight oil 
and achieving successes and accolades. The result is 
that the imbalances in demographics in terms of race 
and gender in the arena of chartered accountancy is 
gradually heading toward a welcome equilibrium. The 
Thuthuka brand firmly embraces the words of the 
iconic Nelson Mandela who says, “Education is the 
most powerful weapon which you can use to change 
the world.” Thuthuka- Inspiring Success!  

How You Can Contribute:
Anyone wishing to contribute to the ongoing success 
of Thuthuka can do so by either purchasing our 
book titled 101 Stories or pledging directly Thuthuka 
by visiting www.saica.co.za and clicking on the 
“Thuthuka – Inspiring Success” banner advert.


